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Introduction 

Domestic and international visitors stay in a range of accommodation while travelling in Western Australia (WA).  This 

snapshot presents information on the caravan and camping accommodation sector and profiles the domestic and 

international visitors who stayed in caravan and camping accommodation in 2011. 

 

Caravan and Camping Visitor Definition: 

 Visitors who stay in caravan or camping accommodation stay at either commercial sites (caravan parks, camping 

grounds or cabins), or non-commercial sites (caravan or camping by the side of the road, private property, crown 

land or a national park). 

 Visitors need to spend at least one night in caravan or camping accommodation on their trip to be defined as a 

caravanning or camping visitor. 

 ‘Other visitors’ are defined as domestic or international visitors who do not stay in caravan or camping 

accommodation while in Western Australia. 
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What are the latest industry and visitor trends? 

 Over the past few years the Australian Bureau of Statistics has recorded a decrease in caravan establishments and 

total capacity.  Caravan establishments were down from 209 in June 2005 to 193 in June 2010.  Total capacity also 

declined from 26,600 in June 2005 to 24,821 in June 2010. 

 As at June 2010
1
, site occupancy rates were 55% and takings from accommodation in the June 2009/10 year were 

$163.5 million, up from $150.7 million in the 2008/09 year. 

 As at June 2010, the number of persons employed in caravan parks was 1,402.  This figure remained steady over 

the previous year. 

 Caravan and camping accommodation in Western Australia is dominated by the domestic market and accounted for 

14% of total domestic visitors and 19% of total domestic visitor nights in 2011.  There were 790,000 domestic visitors 

and 4.6 million visitor nights spent in caravan or camping accommodation in 2011, a decrease of 208,000 nights 

from 2010.  Domestic caravan or camping visitors have declined slightly since 2001 at an average rate of (-) 2.6% 

per year, a slightly greater rate than the decline in total domestic visitation; (-) 2.0%. 

 The number of international visitors using caravan or camping accommodation has been gradually declining since 

2001 at an average annual rate of (-) 1.5%.  This is contrary to total international visitors which have grown by (+) 

2.6% on average from 2001.  International visitor nights spent in caravan or camping accommodation have remained 

steady at an average annual rate of (+) 0.9% since 2001. 

 In 2011, domestic caravanning or camping visitors stayed in caravanning or camping accommodation for 84% of 

their nights away.  This compares with international caravanning or camping visitors who only stay in caravanning or 

camping accommodation 19% of their nights away.  This is an increase of (+) 2.7% since 2001. 

 

Table 1A: Visitors and nights spent in caravan or camping accommodation (domestic visitors) 

DOMESTIC 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 

Average 

annual 

change 

Overnight trips (‘000) 1,023 1,107 936 937 866 901 882 838 812 727 790 -2.6% 

Nights in caravan or 

camping (million) 
5.3 5.8 5.1 5.8 5.3 5.7 6.4 5.1 4.0 4.8 4.6 -1.5% 

Average stay in caravan 

or camping (nights) 
5.2 5.2 5.5 6.2 6.1 6.3 7.2 6.0 4.9 6.6 5.8 1.1% 

% of total nights spent in 

caravan / camping 

accommodation 

70% 76% 72% 79% 77% 74% 77% 74% 77% 80% 84% 1.8% 

  

                                                        
1
 The latest data from the ABS for caravan parks is for the June quarter 2010.  The ABS has since ceased publishing data for caravan parks. 
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Table 1B: Visitors and nights spent in caravan or camping accommodation (international visitors) 

INTERNATIONAL 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 

Average 

annual 

change 

Overnight trips (‘000) 67.1 61.7 72.8 58.9 50.2 52.0 58.3 57.8 53.0 57.6 57.5 -1.5% 

Nights in caravan or 

camping (million) 
0.8 1.0 1.1 0.8 0.8 0.8 0.9 0.8 0.7 0.8 0.9 0.9% 

Average stay in caravan or 

camping (nights) 
12.4 15.6 14.7 12.8 16.1 15.1 14.7 14.4 13.5 13.7 15.8 2.4% 

% of total nights spent in 

caravan or camping 

accommodation 

14% 17% 22% 17% 22% 20% 18% 18% 15% 19% 19% 2.7% 

 

What is happening in the caravanning and camping industry? 

 

 

Who were the caravan and camping visitors to WA? 

 Approximately half (53%) of domestic camping or caravan visitors were aged 35-59 years.  Visitors aged 55-64 in the 

domestic caravan or camping market have shown the largest growth since 2001, increasing at an average annual 

rate of (+) 3%.  Domestic visitors were more likely to travel as an adult couple (27%), with friends and relatives (27%) 

or as a family group (26%). 

 International camping or caravan visitors were younger than the domestic visitors.  53% of international camping or 

caravan visitors were aged under 35 years.  Similar to the domestic market, international visitors in the older ages 

have shown the strongest growth in the domestic caravan or camping market, at an average annual rate of (+) 10%.  

International visitors who stayed in caravan or camping accommodation mainly travelled alone (41%) or as an adult 

couple (33%).  International caravan or camping visitors were mainly from Germany (19%), the UK (18%), France 

(12%) and New Zealand (6%), with Asian visitors less likely to use caravan or camping accommodation. 

 

 

 

 As expected, the majority of international and domestic caravan or camping visitors travelled for the purpose of a 

holiday (92% and 77% respectively).  Both international and domestic caravan or camping accommodation visitors 

were less likely to travel to visit friends or relatives or for business purposes than other visitors. 

  

International caravan and camping visitors were mainly from Germany, the UK, France and New Zealand, with Asian 
users less likely to use caravan and camping accommodation 

Caravan and camping accommodation in Western Australia is dominated by the domestic market and accounted for 14% 
of total domestic visitors and 19% of total domestic visitor nights in 2011. 
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What did they do? 

 Almost three quarters (73%) of domestic caravan or camping visitors engaged in social activities and were more 

likely to undertake outdoor or nature based activities (61%) and sports or active outdoor activities (50%) than other 

domestic visitors.  Caravan or camping visitors were less likely than other visitors to visit friends or relatives, but 

more likely to participate in outdoor activities such as bushwalking / rainforest walks, going fishing and visiting 

national parks / state parks. 

 Almost all of international caravan or camping visitors spent their time participating in outdoor or nature-based 

activities (98%) and social activities (97%).  They were more likely to participate in nature-based activities than other 

international visitors, such as going to the beach, bushwalking, visiting national parks and fishing. 

 

Table 2: Activities undertaken in WA 

 DOMESTIC 
CARAVANNING 

% 

DOMESTIC OTHER 
% 

INTERNATIONAL 
CARAVANNING 

% 

INTERNATIONAL 
OTHER 

% 

General sight seeing 42 27 89 69 

Eat out at restaurants 38 56 88 86 

Go to the beach 37 23 87 61 

Bushwalking or rainforest walks 28 8 66 22 

Go fishing 27 6 18 7 

Visit national parks or state parks 25 9 82 46 

Go shopping (pleasure) 16 26 74 71 

Visit friends and relatives 16 51 NA NA 

 

 

 

 

 

 

Where did they go? 

 Domestic caravan or camping visitors spent most of their time (87% of nights) in regional Western Australia.  This 

compares with other visitors who spent only 52% of nights in regional Western Australia in 2011.  Areas such as 

Augusta-Margaret River (8%), Busselton (7%), Roebourne (6%), Carnarvon (6%) and Exmouth (6%) were the most 

popular regional destinations for caravan or camping visitors. 

 International caravan or camping visitors spent 48% of their time (nights) in regional Australia than other visitors 

(19% of nights).  The most popular regional locations for international caravan or camping visitor nights were Broome 

(12%), Bunbury (10%) and Augusta-Margaret River (7%). 

 

 

 

 

  

Domestic and international caravanning and camping 
visitors were more likely to participate in outdoor 

activities, such as bushwalking and fishing than other 
visitors 

Domestic and international caravan or camping visitors 
travelled for the purpose of a holiday, rather than to 

visit friends or relatives or for business. 

Domestic caravanning and camping visitors were likely 
to travel as an adult couple, with friends and relatives 

or as a family group. 

Domestic caravanning and camping visitors spent 
more of their nights in regional WA than international 

visitors, particularly Augusta-Margaret River, 
Busselton, Roebourne, Carnarvon and Exmouth. 
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Where did they stay? 

 Domestic visitors travelling with a caravan and staying in a caravan park contributed the greatest number of 

domestic visitor nights (29%), followed by those that stayed in cabins (18%).  The number of nights spent travelling 

with a caravan and staying in a caravan park has generally decreased since 2007, with a slight increase in 2010.  

The proportion of those travelling with a caravan and staying in a caravan park or camping has declined over the 

past five years. 

 International caravan or camping visitors in Western Australia spent three quarters of their nights (76%) in a caravan 

park or commercial camping ground, and 24% of nights in a caravan/ camping by the side of the road or on private 

property.  These figures have remained steady over the last few years. 

 

Figure 1: Type of caravan or camping accommodation – Domestic 

 

 

Where else did they stay? 

 Domestic caravan or camping visitors spent the majority of their nights in caravan or camping accommodation 

(89%).  They also used other types of accommodation during their trip which included homes of friends or relatives 

(5%) and hotels, resorts, motels or motor inns (4%). 

 International caravan or camping visitors spent 30% of their nights in Australia in caravan or camping 

accommodation.  These visitors also spent their nights in rented houses, apartments units or flats (21%), backpacker 

and hostel accommodation (18%), and homes of friends or relatives (17%). 

 

 

 

 

 

For more information on this research please contact the Research Team at 

Tourism WA: research@westernaustralia.com 
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Data Sources: 
Tourism Research Australia National Visitor 
Survey (NVS) and International Visitor Survey 
(IVS) 2001-2011 (unpublished data) 
All figures refer to persons over the age of 15 
years 
Australian Bureau of Statistics (ABS), Cat. No. 
8635.0 Survey of Tourist Accommodation, 
Australia 
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